Marketing Practices: The Tobacco Business (Video & Discussion) Friday 3rd of May 2013

https://marc-lemenestrel .net/M arketing-Practices-The-Tobacco,65.html

Marketing Practices: The
Tobacco Business (Video &
Discussion) Friday 3rd of May
2013

- Teaching - Master Level - UPF - BSM: Rationalitg and Ethical Values in Management -
Publication date:

Copyright © Marc Le Menestrel - All rightsreserved

Copyright © Marc Le Menestrel Page 1/2


https://marc-lemenestrel.net/Marketing-Practices-The-Tobacco,65.html
https://marc-lemenestrel.net/Marketing-Practices-The-Tobacco,65.html

Marketing Practices: The Tobacco Business (Video & Discussion) Friday 3rd of May 2013

Prying Open the Door to the Tobacco Industry's Secrets About Nicotine

Globalization of Tobacco Marketing, Research and Industry Influence: Perspectives, trends and impacts on human
welfare

Mongoven, Biscoe & Duchin: destroying tobacco control activism from the inside

Tobacco companies strategies to undermine tobacco control activities at the World Health Organisation

Next Session

Back to the course
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